
THE ROLE OF MUSIC 
IN CONTEMPORARY 

VICTORIA



THE ARTS ANd CULTURE SECTOR 
CONTRIbUTES $11.4 bILLION TO 

gROSS STATE PROdUCT 
Source: KPMG Economic impact of the Victorian Arts and Cultural Sector (2013)



STATE INdUSTRY SHARE AS A 
PERCENTAgE OF AUSTRALIAN  

TOTAL INdUSTRY 2011-12
Reference: Victorian state budget paper no.2 2012-13



THE MUSIC SECTOR IN VICTORIA  
IS A bILLION dOLLAR bUSINESS
LOCAL LIVE MUSIC VENUES – $301M dIRECT ECONOMIC CONTRIbUTION TO gSP

PLUS: CONCERTS, FESTIVALS, RECORdINg, PUbLISHINg
Reference: Deloitte Access Economics – The economic, social and cultural contribution of venure-based live music in Victoria 

Music Victoria – Regional Victoria Live Music Census 2013



VICTORIA’S MUSIC SCENE
MELbOURNE IS THE PREMIER MUSIC CITY IN AUSTRALIA

62,000 gIgS ACROSS 470 VENUES
14.4 MILLION PATRONS

COMbINEd PATRONAgE OF AFL, NRL, A-LEAgUE ANd SPRINg RACINg CARNIVAL: 5.9 MILLION

Victorians love their sport but they really love their music



gOVERNMENT/SECTOR RELATIONSHIP
THE MUSIC SCENE IS A COMMUNITY ANd AN INdUSTRY

THE SCENE IS LARgELY SELF SUSTAININg IN THE FREE MARkET
ROLE OF gOVERNMENT - TO ENCOURAgE, PLAN ANd REdUCE IMPACT OF PRESSURES



AdVANCINg VICTORIA’S MUSIC  
SECTOR HAS THE POTENTIAL TO  
dELIVER ECONOMIC, SOCIAL  

ANd CULTURAL bENEFITS
FOSTER INCOME gENERATION

jOb CREATION
ExPORT EARNINgS
INCREASE TOURISM

CONTRIbUTE TO LIVEAbILITY 
PROMOTE SOCIAL INCLUSION, INCLUdINg FOR YOUTH

SkILLS ANd kNOwLEdgE TRANSFERS
dRIVE INNOVATION



gOVERNMENT/SECTOR RELATIONSHIP
Government investment

CREATE THE RIgHT CONdITIONS
ENgAgEMENT ANd PARTNERSHIP
AdVOCACY ANd COORdINATION

REgULATORY REFORM
dIRECT FINANCIAL INVESTMENT

music sector delivery

CREATE MUSIC, THE MUSIC ExPERIENCE ANd LIVAbILITY
dELIVER ECONOMIC ANd SOCIAL dIVIdENd



MUSIC VICTORIA POSITION  
ANd PRIORITIES

CELEbRATE ANd PROMOTE MELbOURNE AS A MUSIC CITY
SUPPORT dEVELOPMENT OF VICTORIA’S REgIONAL MUSIC SCENE

SUPPORT dEVELOPMENT OF VICTORIA’S MUSIC SECTOR
TARgETEd FINANCIAL ASSISTANCE

REgULATORY REFORM



REgULATORY REFORM
PLANNINg SYSTEM

NOISE REgULATIONS
bUILdINg COdE

LIqUOR REgULATION
LOAdINg zONES

Reforms mostly delivered, but important next step  
is to implement and educate.



REgIONAL dEVELOPMENT
197 VENUES

450 gIgS PER wEEk
AVERAgE 150 PATRONS PER gIg

wEEkLY AUdIENCE OF APPROxIMATELY 60,000



REgIONAL dEVELOPMENT
THE REgIONAL LIVE MUSIC SCENE IS IN gOOd SHAPE, bUT IT CAN bE bETTER

UNEVEN SPREAd ANd INCONSISTENT qUALITY
NO REgIONAL TOUR CIRCUIT LIkE wA OR NSw 

A REgIONAL ACTION PLAN SHOULd bE IMPLEMENTEd:
 - FULL TIME REgIONAL OFFICER
 - STIMULATE REgIONAL TOUR CIRCUIT
 - PROFESSIONAL dEVELOPMENT PROgRAM
 - LOCAL gOVERNMENT MUSIC STRATEgIES



REgIONAL dEVELOPMENT
NExT STEP: MUSIC VICTORIA TO COORdINATE wITH VICTORIAN gOVERNMENT  

ANd LOCAL gOVERNMENTS ON A REgIONAL ACTION PLAN



gLObAL CITIES INdEx
Refeence: A. T Kearney Global Cities Index 2014



MELbOURNE: MUSIC CITY
CELEbRATE MELbOURNE’S MUSIC HERITAgE

MELbOURNE MUSIC CITY – MUSIC wEEk ON THE EVENTS CALENdAR
UNESCO CITY OF MUSIC (OR SOME OTHER FORMAL RECOgNITION)  

TO PROVIdE gLObAL RECOgNITION 

NExT STEP: VICTORIAN gOVERNMENT, CITY OF MELbOURNE ANd INdUSTRY  
TO bETTER COLLAbORATE  TO CELEbRATE MELbOURNE MUSIC CITY



AUSTRALIAN MUSIC SECTOR 
ECOSYSTEM



PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

AgE
Source: Live Music Census 2012
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PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER 

gENdER
Source: Live Music Census 2012

  FEMALE 52%
  MALE 48%
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PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

EMPLOYMENT STATUS
Source: Live Music Census 2012



PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

AVERAgE TRAVEL dISTANCE TO gIgS
Source: Live Music Census 2012
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PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

TRANSPORT METHOd TO gIgS
Source: Live Music Census 2012
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PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

% OF MUSIC OwNEd – AUSTRALIAN
Source: Live Music Census 2012
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PORTRAIT OF THE TYPICAL LIVE MUSIC CONSUMER

FAVOURITE MUSIC gENRE
Source: Live Music Census 2012



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

INdUSTRY EMPLOYMENT
Source: Live Music Census 2012
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PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

MUSIC MAjOR SOURCE OF INCOME
Source: Live Music Census 2012

  YES 38%
  NO 62%



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

LENgTH OF TIME IN INdUSTRY
Source: Live Music Census 2012

  < 1YR 5%
  1-3YR 15%
  3-5YR 32%

  6-10YR 29%
  10+YR 18%



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

FORMAL MUSIC TUITION
Source: Live Music Census 2012

  TAFE 31%
  PRIVATE 33%
  UNIVERSITY 20%
  SCHOOL 16%

  YES 66%
  NO 34%



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

FORMAL MUSIC bUSINESS TRAININg
Source: Live Music Census 2012

  YES 36%
  NO 64%



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

kNOwLEdgE ANd bUSINESS STRUCTURE
Source: Live Music Census 2012

  SOLE PROPRIETORSHIP 31%
  PARTNERSHIP 33%
  COMPANY 20%
  dON’T know 16%

  ExCELLENT 11%
  AdEqUATE 41%
  bELOw AVERAgE 35%
  POOR 13%

  MANAgEd  66%
  SELF MANAgEd 34%



PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

HAVE AbN
Source: Live Music Census 2012

  YES 72%
  NO 28%



AT 
GIGS

WEB
SIT

E
ITU

NES

RETA
IL O

UTLE
T

DIST
RIBUTOR

BANDCAMP

RECORD LA
BEL

CD BABY

SU
BSCRIPTIO

N SE
RVIC

E

63%

47%

33%

21%
18%

11% 10% 9%

22%

91%

PORTRAIT OF THE TYPICAL LIVE MUSIC PERFORMER

MUSIC dISTRIbUTION METHOd
Source: Live Music Census 2012



ROYALTIES: EARNEd VS PAId 
AUSTRALIA wIdE

Source: Australian Government, Australia Council for the Arts

royalties paid royalties earned



OUR MUSIC SECTOR
IS A COMMUNITY ANd AN INdUSTRY

COMPRISES ARTISTS ANd bUSINESSES
IS A CROSS SECTION OF MOSTLY YOUNgISH PEOPLE

NEEdS bETTER PROFESSIONAL ANd bUSINESS SUPPORT
ACTS LOCAL bUT THINkS gLObAL



INdUSTRY dEVELOPMENT
PROFESSIONAL dEVELOPMENT

TRAdE ANd ExPORT – INCLUdINg TRAdE MISSIONS
ONgOINg NATIONAL AdVOCACY

PREFERENCE VICTORIAN MUSIC IN gOVERNMENT PURCHASINg
CONTEMPORARY MUSIC HUb

INdUSTRY dEVELOPMENT STRATEgY



ARTS SECTOR FUNdINg
THE VICTORIAN gOVERNMENT SHOULd:

PROVIdE gREATER INVESTMENT RATIONALE ANd CLARITY IN ARTS FUNdINg
REdRESS THE HERITAgE / CONTEMPORARY MUSIC FUNdINg dISPARITY

ESTAbLISH A qUICk RESPONSE gRANT



TEN YEAR INdUSTRY ObjECTIVES
A $2 bILLION INdUSTRY FOR VICTORIA

AN INdUSTRY THAT COMMANdS A THIRd OF NATIONAL MARkET SHARE
CONTRIbUTES A THIRd OF ONE PERCENT TO gROSS STATE PROjECT

PROVIdES gREATER jOb SECURITY ANd RETAINS A gREATER SHARE OF ROYALTIES IN VICTORIA
MELbOURNE AS AN INTERNATIONALLY RECOgNISEd MUSIC CITY

A THRIVINg REgIONAL LIVE MUSIC CIRCUIT 
 



NExT STEPS
CONSOLIdATE ANd IMPLEMENT THE REgULATORY REFORMS

VICTORIAN gOVERNMENT TO CONSIdER ITS POLICY POSITION FOR ENgAgEMENT  
wITH THE SECTOR FOR THE NExT FOUR YEARS

CONTINUE TO wORk wITH INdUSTRY OVER THE NExT TERM 

 


